Social media marketing

Sell more tickets with these hints and tips.



Facebook

UK internet users

 Facebook is the UK’'s dominant social
platform by membership.

 78% of UK internet users are on
Facebook.

* The highest traffic occurs between
Tpm and 3pm and on Fridays.

e The average visit |ength IS 20 minutes. Use Facebook Don't use Facebook



Optimise your
cover photo

* Add a call to action.

 Create a few different cover photos for
different seasons/events.

« Make sure to link back to the specific
events page on your website to keep the
customer journey smooth.

i 3 Click here to sample our flagship
igiterati Academy course for 85% OFF

820px x 312px for PC view
640px x 360px for mobile view




Optimise your profile

As an admin for your
business page, you
can select ‘Settings’ at
the top of your page
and customise how it

comes across to
viewers.

X Notifications m Insights

Page roles

People and other Pages

Preferred Page Audience

Authorisations

Branded content

Instagram

WhatsApp

4 Crossposting

Page Support Inbox

Payments

Publishing Tools More »

Templates and tabs

Templates
Current template T
i Business :
Tabs
Use default tabs OFF
Home Settin g:
About Settin g
Services Settin g

Edit Page Info Settings

Facebook’s templates
are designed for
specific industries.
They organise your
content in helpful
ways.

You can also re-
arrange the order of
tabs that appear at the
left-hand side. This
allows you to prioritise
the content that you
want potential
customers to see first.



New Event by One Tree Vouchers

Facebook Events

Required information
Enter the following information to create your event.

Event photo or
video

» Facebook provides an events facility
which is useful to promote your tickets.

« Remember to enter the'Ticket URL'
directing potential customers back to your
events page. Location @OneTreeVouchers

» Choose whether you can be asked

questions via Messenger and if you would
like to display a list of interested guests.

Frequency Occurs once

& Upload Photo/Video
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Never underestimate imagery
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» The average engagement on a text-based Facebook post
is 3.8%. Itis 5.5% for a post that contains an image and
6.9% for a post that contains a video.

 Vary your content and tailor it to your target audience.
Remember the Baader-Meinhoff effect (when you see
something once and then it seems to appear
everywhere).

» Use your brand colours so that visitors associate the
exciting imagery with your venue.
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Twitter

 There are 13 million Twitter users in the
UK, most of which are ‘affluent millennials’
between 18 and 29 years old.

« Even though this platform is used the least
by the hospitality industry, its key age
demographic searches for activities and
subscribes to the ‘self care’ and ‘treat
yourself’ movements. Worth a post or two!

« Word spreads fast on Twitter so retweets
are the goal.

Cwitter
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Choose carefully...

Pick your times

The most successful
time to tweet is
between 3pm and S5pm
on weekdays. Consider
commuter times,
lunchtime and 8pm-
9pm in the evening.

Pick your words

Use keywords as
hashtags. It is good
practice to use three.
Make sure image
names are SEO
optimised.

Compare results

Compare the success
of your tweets using
Twitter Analytics. Use
this to inform further
posting.



Consider a scheduler

* Tools like Hootsuite and Buffer allow you to create
posts and schedule them into an easy-to-use
calendar. (You can also schedule posts for free on
Facebook.)

 Organise effective event campaigns by scheduling
lots of posts in advance.

« Compare the costs and prioritise.

« Make use of the One Tree launch plan schedule.

Hootsuite"

£ buffer




Instagram

» 42% of the UK's population uses
Instagram. 80% of Instagram users
follow at least one business or brand.

* Instagram has the highest rate of
engagement of any social media
platform. Remember to put a relevant
link in your bio (e.g. your latest event).

» Users span all income brackets.



Filter your content,
reflect your brand

Give a great first impression.

This might be a customer’s introduction to you.

Keep filters consistent.

Choose two or three that match your brand.

Use frequent calls to action.

Give them a clear direction (e.g. events page).

Post regularly.

Create templates to work from if you need to.
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Stories appeal to a
consumer base
that desires
authentic, less
polished imagery
and a more
personal feel.

Make the most of
Instagram Stories

Multiple posts are
encouraged and
content disappears

after 24 hours so

it's a great way to

test out campaign
ideas.

Instagram tells you
how many people
view your story so
you can easily
track engagement
at different times
of the day.




Post to multiple accounts
at the same time

» Save time by sending the same post out
to all of your social media platforms.

« Remember the differing audiences and
Twitter's 280-character limit.

» [nstagram - Settings - Account -
Linked Accounts = choose accounts to
link with.

& Settings
Activity Status

Resharing to Stories

Story Controls

Comment Controls
Photos of You

Linked Accounts

Account Data

Two-Factor Authentication
Data Download

Contacts Syncing

Privacy and Security Help
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Any questions?

Get in touch if you have any questions
or if you would like us to add your
images or logos to one of our existing
posts or templates.

marketing@one-tree.net
01761 472911



http://one-tree.net

